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LaunchNJ, Publitics Release the Results of Second 
Annual State of Starting Up in the Garden State Survey 

 
Access to Capital and Talent, Support from Government Still Top 

Concerns for NJ Entrepreneurial and Startup Community 
 
Morristown, NJ - LaunchNJ and Publitics have released the results of their second annual 
State of Starting Up in the Garden State Survey, which found that members of the New 
Jersey entrepreneurial and startup community remain somewhat optimistic about 
entrepreneurship and startups in the state but continue to see an uphill climb for the 
ecosystem. 
 
“The perceptions in the community of the challenges facing entrepreneurs and startups in 
New Jersey haven’t really shifted over the past year,” said Matt Krayton, principal at 
Publitics, the firm that conducted the research. 
 
The same concerns, chief among them access to capital, access to talent, and support from 
local and state government, still weighed most heavily on the minds of the entrepreneurial 
and startup community in New Jersey when ranked against other challenges typical for 
entrepreneurs and startups, such as access to affordable office space, access to support 
from academic institutions and mentors, and access to markets. 
 
When members of the New Jersey startup and entrepreneurial community were asked about 
each challenge or element of a strong startup ecosystem individually, the numbers also 
remained relatively stable over the course of 2015.  
 
Carlos Abad, Founder of LaunchNJ, commented on what he sees as a disconnect in the 
ecosystem: “What stood out the most to me was that people don’t find it particularity hard to 
get customers for their products or services but find it very challenging to get funding.” 
Abad continued, “Part of it could be that some NJ entrepreneurs tend to see big pre-money 
deals coming out of Silicon Valley or New York and think that raising money is the only way 
to scale and find customers, but that’s exceedingly rare. Typically, it’s the other way around, 
and that’s something we’re working on educating entrepreneurs to do.  We want to savvy 
entrepreneurs who can bootstrap, develop a great product, validate the business, then raise 
money when necessary.” 

http://www.launchnj.org/
http://www.publitics.com/


 

 
 
“To be clear, that’s not to say that there are an abundance of opportunities for entrepreneurs 
in New Jersey who have good ideas and solid products to get in front of investors.  We still 
have a lot of work to do in both keeping money in the state and attracting outside 
investment,” continued Abad.  “2015 was again a year of steady progress.” 
 
There was, however, a notable change in the way members of the New Jersey 
entrepreneurial and startup community were feeling about the direction of the ecosystem in 
2015.  Just over half of respondents (57%) to the 2015 survey felt that the ecosystem was 
headed in the right direction, which is down from 72% the previous year.  Those who 
reported that the ecosystem is heading in the wrong direction dropped by almost half from 
last year to roughly 9%, with a very significant jump in those who are uncertain about the 
direction of the ecosystem (35%), which is up almost four times from 2014. 
 
“While there may have been progress in 2015, it looks like members of the New Jersey 
startup and entrepreneurial ecosystem are feeling a bit more unsure of whether many of the 
small, but positive changes will come together to create bigger change,” said Krayton.  “This 
year we asked some new questions and included an open-ended item on the survey, where 
we asked the community if they could say one thing about the NJ entrepreneurial and 
startup ecosystem, what would they say,” continued Krayton.  “Some of the words most 
often used were growth, growing and good start, but we also saw high usage of words like 
fragmented, disjointed and scattered, perhaps indicating there is a feeling that the small 
pockets of activity that exist around the state are, yes, useful, but aren’t driving big systemic 
change yet.” 
 
The 2015 survey also asked members of the community what they thought about the 
organization of the startup and entrepreneurial ecosystem.  42% of respondents feel that 
New Jersey’s ecosystem is made up of a collection of smaller hubs based around cities or 
towns.  Almost a third of the respondents (29%) reported that they feel that state’s 
ecosystem is an extension of the larger hubs in New York City and Philadelphia, while about 
a quarter (26%) believe it is organized around larger geographic regions like North, Central, 
and South Jersey. 
 
“The NJ entrepreneurial and startup community hasn’t quite come around to a single 
definition of what the ecosystem looks like here,” commented Krayton.  “The community 
doesn’t have the perception that a Silicon fill-in-the-blank exists here.  Almost a third take 
the ‘keg tapped at both ends’ view, which is pretty remarkable while over half see a 
collection of a number of smaller hubs.  It shows that a strong brand hasn’t yet emerged,” 
continued Krayton. 
 



 

“We’re getting there.  It’s important to acknowledge the work of all of the individuals, 
entrepreneurs and groups throughout New Jersey who are trying to make it happen,” said 
Abad.  “We have a lot of the puzzle pieces in front of us, we just need to start putting it all 
together,” concluded Abad. 
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862.210.9371 ext. 101 
 
About LaunchNJ 
 
LaunchNJ is a nonprofit organization dedicated to accelerating the entrepreneurial 
ecosystem in New Jersey through connecting entrepreneurs and startups to vital resources 
while providing advocacy, outreach and research on issues that impact entrepreneurs and 
startups in the state.  
 
www.launchnj.org 
 
About Publitics 
 
Publitics is a New Jersey-based public affairs, public relations and strategy consultancy, 
built for the digital age. Publitics helps clients understand and navigate complex 
communications and strategic challenges by providing insight-driven advice and strategies 
that move opinion and win the conversation.  
 
www.publitics.com  
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